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The
Challenge
With limited budgets, competing
priorities,  staffing constraints and
the need for specialized expertise,
it’s just too hard to manage
marketing resouces.

Strategic planning, collaboration and a focus
on impact measurement can help you
overcome these challenges.



Advantages
By focusing on the following, nonprofits can enhance their marketing capabilities and achieve

their mission-driven goals.

Consultants offer a
deeper understanding
of marketing tactics,
channels and trends.

Nonprofits can access
top-tier talent on a
project or retainer
basis while reducing
overhead costs.

Consultants are free
from internal biases
and provide an
outsider perspective.

To provide measurable
results, consultants
know what is and isn’t
going to work at a
faster pace.
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Expertise &
Strategy
There are some disciplines that require
more attention and need an expert,
such as digital marketing.

Strategic guidance on
marketing channels, content
optimization and data
utilization.

Efficient resource allocation for
targeting audiences effectively
while meeting digital
regulations.



Four Tips

Enable users to connect with you by inspiring
support with consistent posting. The algorithm

depends on it.

Build Social Media Engagement
Ensure the content fits the marketing channel
and includes terms people use in search, not

terms only relevant to your business. 

Focus on Optimizing Content

Embrace technology and adjust strategies to
respond to change. You must monitor the data

and understand the marketing funnel to see
what is and isn’t getting results at different

audience engagement stages.

Stay Agile
Expand reach and maintain visibility by using
digital advertising. The algorithm won’t show

your posts unless it deems the content relevant,
creating missed opportunities. 

Invest in Advertising



Cost-Effective
Resource
Because a consultant is a contractor, nonprofits
can remove the overhead costs that can be
associated with hiring a specialist in this area. 

There is little need to pay for training or to
hire multiple specialists.



Objective Perspective

Assistance with aligning strategies with the
mission.

Alignment 
Receive critical evaluation of current marketing

efforts while identifying opportunities.

Fresh Insights

Help with adapting to change and
communicating with stakeholders.

Adaptation
Identify potential risks while offering mitigation

strategies.

Risk Mitigation



Efficiency &
Impact

Consultants boost marketing efficiency and impact through strategic
planning, clear objectives and data-driven decision-making. They optimize
resource allocation, segment audiences for personalized engagement and
adopt best practices, especially in the digital sphere. Consultants maintain
brand consistency, measure campaign impact rigorously and encourage
continuous improvement, ensuring that nonprofit marketing is efficient,
targeted and delivers results supporting the organization's mission. Their
expertise in digital channels and impact measurement empowers nonprofits
to effectively communicate their mission, engage supporters and make a
meaningful impact in their communities.
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Get in
Touch

Learn more:

ashley@marcomcontent.com

330-324-4755

www.marcomcontentbyashley.com


